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Press Release 
(English translation)
GAMES: A DROP DUE TO Covid, but CONSIDERABLE recovery in 2021
Rimini, 14t September 2021 - Covid, which caused two phases of lockdown, also hit the games, betting and lottery sector hard. All the contests felt the negative effect of the two periods of closure of activity and this was all to the advantage of online activities, which were able to continue. Signs of recovery are being seen in 2021, with an overall increase in spending on games and betting of over 20% in the first part of the year. 
During 2020, the sector of machines with cash prizes (AWP and VLT) lost 53.4% in terms of spending, which in fact reached 4 billion 826 million euros, compared to 10 billion 358 million in the previous year. The largest drop was reported in Valle d’Aosta, with over 62% less than 2019 (3.7 million euros spent), followed by Trentino Alto Adige (-58.2%, 71.9 mln) and Lazio (-56.7% 427.4 mln). At the other end of the ranking, but nevertheless with serious drops, were Sicily (-48.1%, 255.5 mln),  Molise (-48.3%, 28.6 mln) and Apulia (-49.1%, 294.8 mln).
On the other hand, last year went well for online gaming. According to a survey by the Italian Customs and Monopoly Agency (ADM) in the course of 2020, the number of gaming accounts opened by men and women increased by 30.20 percent and 35.49 percent respectively compared to 2019.
Above all, online players preferred sports-based games (27.4% of the total) followed by card games (21.27%).
Overall spending reached 2.48 billion euros, with an increase of 43% compared to the 1.73 billion of 2019. The largest amounts of bets were concentrated on slot machines and online casinos, which totalled over 1.2 billion euros in bets. Sports bets were in second place, with 997.75 million euros, ahead of online Poker, with a total of 206.97 million euros, and Bingo with 58.2 million.
2021, with the resumption of gaming activities, shows a decided inversion in this trend. Revenue for the Treasury from lotto, lotteries and prediction games in general in the first half of the year totalled 5,936 million euro, with an increase of 998 million euros (+20.2%). There was particularly a considerable increase in revenue from lotto, which rose in value by 1,827 million (+60.2%).
As far as sports bets were concerned, in 2020 the stoppage of the various championships resulted in a drop of 33.2% in Italians’ spending compared to 2019. But this drop varied in the different areas of Italy. In fact, in spite of a drop of 75% in Valle d’Aosta, there were better results compared to the national average in Calabria (-24%), Liguria (-26.6%), Basilicata (-28.5%) and Molise (-29.4%). 

There were also negative results for Bingo, which reported a drop in spending of 59.2% (down to 183 million euros), with considerable downturns in Abruzzo (-78%), Calabria (-69.8%) and Lazio (-65.5%).
Similar results were reported by instant-win lotteries, where spending on Scratch Cards was 2.1 billion, with a drop of 15% compared to the 2.47 billion of the previous year.
Superenalotto, which stopped in March and April 2020, reported a drop in spending of 25.4%, equal to 508 million euros. The only exception was Lombardy, which reported an increase of 637.8%. A result that was influenced by a record win of 209 million euros reported in Lodi in August 2019, which resulted in the game slumping for several months in the region. The 2020 recovery is therefore determined by a lower result than 2019 in Lombardy. 

There is a similar situation for lotto, with spending down by 20.5% (from 2.3 to 1.8 billion euros). The regions which fared worst were Marches (-29.9%), Lombardy (-24.8%), Campania and Liguria (both with -22.7%). Things were better in Trentino Alto Adige (-14.5%), Apulia (-14.6%), Valle d’Aosta (-15.5%) and Veneto (-15.7%).
Spending on lotteries totalled 2,103 million euros compared to 2,475 in 2019.
The crisis of betting on horse races continued and was accentuated by the pandemic. In fact, spending in 2020 totalled 51.65 million euros, compared to 106.84 million in 2019.
Source: ADM - Italian Customs and Monopoly Agency 
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FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release.

